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The future of the Nordic  
holiday industry is right in 

front of you
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There isn’t one good reason  
to believe in our brand. 

There are hundreds of thousands. 



*Source: Schibsted and BT 3

Recent surveys* asked people living in 
the Nordic region what they look 
forward to most once the corona 

restrictions are lifted. 

 The answer is: travel. Out of a total 
market of 1.6 million potential 

customers, there are many hundreds of 
thousands of people who can't wait 

to see you. 

With your help, this is how we plan to 
attract and look after them.

*Source: Schibsted and BT
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Our new journey began on  
October 30, 2019 

Strong, visionary owners believed in 
us, our ideas and our brand – and a 

new company was born. 

Together we are creating a  
bright future for the  

Nordic holiday industry



But what does that future look like? 

In the past, our customers were 
satisfied with sea, sun and sand.  

Not any more. Today’s holidaymakers 
want variety. Some seek and find  

well-being through adventure.  
Some just want to relax. And some 

prefer to reflect and recharge.  
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Our brand is designed to cater to diverse 
demands in a changing holiday market. 

And to help us embrace the future, we have 
a rare asset indeed – a great history.
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Many say: “Forget the past and look to the future.” 

 But in times of uncertainty (like today), people  
turn to brands they trust.  

Together, we have earned our customers’ trust  
for over 60 years. 

They trust us to be customer-friendly. And they trust us 
to get them to and from their destinations safely and look 

after them while they're there.

60 YEARS OF EXPERIENCE



To meet the needs of a new generation 
of holidaymakers, we have reinvented 
our brand strategy and built it on four 

foundational beliefs.
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We believe in  
the power of holiday

Holidays have the power to bring well-being. How we unlock that power differs from 
person to person. Some just want to relax, others get out and explore, while others still 

prefer to reflect. Holidays help us become our best selves.
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We are a holiday company 
dedicated to well-being

We believe well-being is a fundamental need we want our holidays to satisfy. Well-being 
for mind, body, soul – and the planet we all share. By embracing the concept of  

well-being, we make it a natural and distinctive  part of our brand.
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We are a company for  
everyone who loves holidays

We have been providing holiday experiences for Nordic customers since 1956. Young, old, 
families, singles, couples, friends, they’re all welcome. We listen to what they want and make 

every effort to make their holiday dreams come true.  
We know their needs differ. We’re there to meet all of them.
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Our offering is about 
expectations, experiences and 

lasting emotions 
We want to give our customers the best weeks of the year.  

We do this by offering a variety of carefully created and selected holidays. 
However, a holiday is not just a trip. It’s about expectations, experiences and lasting emotions.  

A holiday is an investment in yourself and your loved ones.



To fully express our brand and beliefs, 
we also have a forward looking visual 
identity – designed not only to reflect 
our heritage, but also operate in a vast 

new media landscape.

13





15



16



17



18



19



Thank You!




